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1 HekLHigh concept ?

e High concept is a term used to refer to an
artistic work that can be easily described by a
succinctly stated premise. (Wikipedia)
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http://en.wikipedia.org/wiki/Snakes_on_a_Plane
http://en.wikipedia.org/wiki/Snakes_on_a_Plane

high concept: - i

* If you can tell your story in one line and
everyone who hears it can see exactly what
the movie or book is - AND a majority of
people who hear it will want to see it or read
it - that’s high concept.
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